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FINNEA

A flooring solutions brand.

Corporate Identity and branding were
created for this flooring brand. The brief
was to create a logo derived from the
patterns of wooden floors.
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Client:

GREENLAM

A Laminate manufacturing
company

A catalogue showcasing the brand’s
new laminate collection was designed.
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Client:

GREENLAM

A Laminate manufacturing
company

A new shadecard collection required
the launch of a new “Showcase Book".
The design was created keeping in mind
the contemporary laminate collection
that was minimal and clean.

Rest of the launch collateral was also
designed that ranged from ltinerary flyer,
carry bags, name tags, room keys,
notepads, pencils etc.




1:00 pm Welcom
2:00 pm Lunch

3:00 pm Distribution of Welcome Kifs and an
infroduction o, the New Collection through
sample folders.

6:00 pm Evenin

& drinks on arrival

9 Live band ang drinks on terrace

9:00 am, Breakiast

11:00 am Llaunch Ceremony at Audiforiym
1:00 pm Lunch & Cocktails
300pm  Ney Collection

!nrroducion
530 pm Vs

itto South Goa bege

7:30 pm Cockiail followed by dinner
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Client:
VIDEOCON

A series of illustrations were created
for a cookbook. The aim was to entice
the customers towards a new range of
microwaves through a recipebook that
was like a mini coffee table book

with interesting vector illustrations and
a wide variety of recipes.
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Client:

GREENLAM
A Laminate manufacturing
company

A book design was required around

the theme “Bold”, relating with a

laminate collection that boasted of designs
which were loud and made a statement.
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Escape the ordinary

www . graeniamindecbrias.co m




Escape the ordinary

Redefining the 0.8 category, New Point 8
from the house of New Mika, is a perfect way
to make a beautiful and bold statement.
TURN YOUR SPACES INTO CANVAS FOR YOUR IDEAS.
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PRIME
GLOSS

MADERA
TEXTURE

STREAKS
CROSS BAR

CALM
GUSH

18 AQUA
21 |LLUSION

24 VERTICAL
LINES

31 HORIZONTAL
LINES

PREMIUM
— RANGE

37 TWIST
41 FANCY

48 CHALK &
MARKER GRADE

51 WOODGRAINS
57 METALS
67 SOLIDS




NEW POINT 8

a vast collection of
laminate designs
spanning a range

which is vivid,
modern, eclectic as
well as classic.




. Green Guard/Green gold Certified/
- FSC /151 certified

p anbojeie)

" Zero Urea Product

1 Wide choice of design

" Better texture than competitors

ubisa

European décor paper
Scratch Resistant

" Resistance of cracking

% Gloss Level: far more superior
than competitors



GOODIEZ

Packaging design for different
variants/flavours of Fox-nuts. The
brief was to keep it vibrant, peppy
& upbeat, with a modern take on
a traditional product.
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OFFICINO
A Co-working brand

Corporate Identity and branding
designed for a restaurant. The logo was
derived by taking the basic shape of a
lemon and incorporating the initials

of the restaurant.




PRIMARY COLORS ﬁ
LET AMAZING (
WORK BREW!

Taking the cue from the kick that coffee
gives us, our brand logo is created by
mixing two symbols that signify
work-space & inspiration:
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a paper-clip + coffee

officino promises to bring you a work-
space that in turn brings you inspiration!
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Fusca sem nibh augue venenatis.

Mulla facilisi. Quisque pretium viverra massa, eget viverra ard
gravida pulvinar risus at egestas. Phasellus eleifend nulla v
Vestibulum ante ipsum primis in faucibus orei luctus et ultices g
quam scelerisque, egestas welit eget, hendrerit mawis, Mag
finibus orei nd feugiat leo, Nulla sit amat lao vitae ipsum fringilla

fiquet. Fusce ut elit vel eros pharetrs facilisis

landit feliz poria sapien laoreet molestie. Sed ulirices
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LET AMAZING
WORK BREW!

Jullam feugiat dolor est, eget auctor arcu bibandun

gue. Nulla tempus consectetur metus, non ullamed:
bibandum sodales lacus sit amet, venenalis euismod sapien. Nulla pretium nune sit
fingilla porta. Morbi vehicula quam augue, tempor porta lectus pulvinar at. Vivamus
ices tortor eget lacreet. Vestibulum nec pretium orci. Proin commodo magna at
nsequat. Maecenas mattis semper odio ut mattis, Vestibulum mattis, ligula a
joncus, tellus mauris venenatis tumpis, ac vulputate nisi turpis tempus negue.

U elis vel nsus bibendum egestas. Pellentesque habitant morbi tristigue senectus at
netus etmaieauada fames ac turpis egestas, Fusce interdum turpis mauris, guis blandit nunc
sagittis nec, Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
. Mauris turpis eros, cursus guis eleifend ac, egestas at diam. Etiam fincidunt arcu
enznatis. Donec cansequat luctus dictum. Cras in imperdiet lacus. Duis id arcu ut
ntum scelerisque. Fusce volutpat tortor id odio pharetra viverra. Morbi vitae varius
per commodo, lacus non volutpat tempor, arcu nisi lacreet turpis, in pharetra elit
In. Quisque a consectetur velit, nec vestibulum odio. Mauris hendrerit efficitur anim
aretra.




PANTRY CONFERENCE




LEMON KITCHEN

A Restaurant

Corporate Identity and branding
designed for a restaurant. The logo was
derived by taking the basic shape of a
lemon and incorporating the initials

of the restaurant.
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CITYSCAPE
A Jewellery Brand

A new jewellery collection that
caters only to women travelers and
explorers. The logo and the tagline
was created for the brand.

The visual concept and the content

storyline was also thought for the brand.

A visual storyboard was created to aid
the people and product photoshoot.
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Communication
Route:

The tone of the advertising and marketing
communication will relate directly to its target
audience - the travelling tribe of the women. The
content flow will be casual, upbeat, progressive
and bohemian.
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Through real life travel tales told by
women bloggers, women
entrepreneurs, housewives, college
students and women artists, the brand
will acquire its identity.




Visual Feel:

The imagery and the Photography for the
product as well as the women will be driven by a
natural feel. The city lanes, rustic locales, cafes
with a laid-back vibe and ethnic surroundings will
be chosen as the backdrop.

For the product, props that come from nature or
city cues will be used - Such as tree branches,
pebbles, sand, road signs, city maps etc.






FOR MORE WORK
VISIT:

https://www.periscope-design.com/
https://www.behance.net/deeptikala



