PORTFOLIO

SUMEDHA S. TAMBE

ILLUSTRATIVE WORK :-
1. BUSINESS BRANDING :

THALI NAKA (EXISTING BRAND)

LOGO:

COMING SOON CARD

Then here we are serving you the
best homemade food .

Let’s fulfill the

Maharashtrian hunger .

Q
Naka®




MENU CARD ( FRONT) :

@)
Thats O
Naba®

FULL THALI -VEG : On MONDAY | TUESDAY | THURSDAY

{2/C} 2 sabji, rice, dal, siders ke
safad, pickle, papad, dessert |

FULLTHALI - NON VEG :
WEDNESDAY : M

(Dry mutte

FRIDAY + FISH THALI
( Fish fry , hsf
2 chapatl!

I o o O O

MINI MEALS / COMBO :
1. VEGCOMBO : Dal - rice and sabji

2. VEG COMBO ati Rs. 100

el demand |

MINI MEALS / COMBO :

1. MUTTON COMBO : WEDNESDAY
Gravy mutton and bhaki

Gravy mutton with chapati

Mutton kheema with bhakri

Mutton kheema with chapti

2. CHICKEN COMBO : SUNDAY
Gravy chicken and bhakri
Gravy chicken with chapati

Dry chicken with bhakri

Dry chicken with chapti

3.FISH COMBO : FRIDAY
Gravy fish and bhakri
Gravy fish with chapati
Diry fish with bhakri

Dry fish with chapt]

Extra chapati / rice would be made available
on demand.

BREAKFAST :

Kandapoha Rs. 100
Sabudana Khichdi Rs, 100
Upma Rs, 100
Sweet suji halwa / shira Rs. 100

Rs. 180
Rs. 150
fs. 1680
Rs. 130

Rs . 160
Rs. 130
Rs. 140
Rs. 120

Rs.170
Rs. 140
Rs. 150
Rs. 130

MENU CARD ( BACK):

Closed on salurday.
Only a take away outlel.

Orders will be
taken on - 9987325391 or 244445970
(call or whalsapp)

Delivery available - Mahim, Bandra,
Dadar, Sion,
Matunga / malunga rd.-

Serving @ completely
homemade
maharashirian food is
our real moto .
Let's fulfill the
Maharashtrian hunger .
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FLASH EXPRESS : ( NON-EXISTING BRAND)

LOGO:
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BRANDING STRUCTURAL LAYOUT :

CP+y- @%‘@
2

VFLASH

14 EXPRESS
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OSHA ( NON - EXISTING ) : VISTING CARD

Varsha Nagarkar

-
[¥]
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SUMEDHA ( NON - EXISTING ) : VISTING CARD

SumedhaTambe

Innovation To Intelligence
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Inr ziipn Ta Inlsllipence

Sumedha Tambe

Sumedha fambe

Inpavatian Ta Inte linence

Sumedha 418, Mohim cnim [ W) - 200014
Innovation ta intelligence 2

Grophic Duaigres
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ADVERTISING LAYOUT FOR LUVIT :-

™ Tivelt
ownit

Luvit.

o’

HANDWORK :

et
ownlt #

j )
f‘q& Trvelt : Luvit. |
v & ownit s g 2 ‘

Partner for every
Celebration

RELISHIT. LOVENT.

e
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2. CAMPAIGN ( THINX - MAGAZINE MEDIA - EXISTING BRAND) :

LET IT HOLD ITSELF

No more simply going with the flow. Now bring home an absorbant
and leak resistent inners and get rid of irritating rashes, bad odour *

& uncomfortable movements. So when it comes to periods,

“Dont think, Get THINX .
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LET IT HOLD ITSELF

No more simply going with the flow. Now bring home an absorbant
and leak resistent inners an t rid of irritatinc
& uncomfortable movements. So when it come

“Dont think, Get THINX
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LETIT HOLD ITSELF

No more simply going with the flow. Now bring home an absorbant
and leak ent inners and get rid of irritating rashes, bad odour
& uncomfortable movements. So when it comes to periods,

“Dont think, Get THINX ."
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POSTER MEDIA :

LETIT HOLD ITSELF

“Dont think, Get THINX "
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CAMPAIGN ( VICTORIA SECRET - MAGAZINE MEDIA - EXISTING BRAND ) :

Beauty
within
nature
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Beauty
within
nature
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Beauty
within

nature
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POSTER MEDIA :

Beauty within nature
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3. INFOGRAPHICS ( EDUCATION ) : FOR EXISTING SOCIAL SERVICES

MINISTRY UNDER FOOD PROCESSING INDUSTRY :

Food
Processing
System

FOOD TESTING LABS :-
Food is supernvised hare under the
best expert’s feam.

SKILL DEVELOPMENT :-

3kill sets are mainteined for better
co - ordination and development
process.

MARKETING :-

Best channels for social
awdaransss statistics and
recemmandations are used for
marketing.

= ’j./g’ﬁ QUALITY ASSURANCE :-

\]] - Assured equality is mointained in
Quality as well as quaniity canfrol,

SANITIZE :-
Food iz sonitisized for the bast quality to
prevent any hormful or poisoneus

cantamination.

Yarious praservation fechnigues and
systems are malnfained for food
starage.
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FOOD PROCESSING
SYSTEM

LAB SUPERVISION :-

Food is supervised here under
thebest expert's tean.
HYGIENE :-

Food is sanitisized for the
best quality fo prevent any
harmful or poisonous
contamination.

MARKET STRATEGY :-

Best channels far social
awareness,statistics and
recommandations are used

for marketing.
G FOOD STORAGE :-

Yarious preservation
techniques and systems are
mainfoined for food storage.

QUALITY ASSURANCE :-
Assured eguality is
maintained in quality as well
as quantity control.

SKILL DEVELOPMENT :-
Skill sets are maintained for
better co - ordination and
development process.
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MINISTRY OF TOURISM :

2

Ministry of Tourism
Government of India

2.Standard
services and
hospitality :

Maintains the best
freatment fo be given

to the visitors.
Controls every facility

and service to be

served.

4.Tourism

statistics :
Gives the best
recommendations
based on periodic

statistics.

It helps everyone fo

chose a better option.

é.Travel trade :
Offers the agents or
operatfors for quick

procedures.

They maintains the
bookings, arrangements
of better prices,

documents etc.

1.Publicity :
Leaflets, brochures,
maps, pdfs etc
publicizes basic
information about
places. It gives all kind of
information about
places and amenities.

3.Transportation :
Manages better

travelling experience.

It includes every

possible and convenient
way available for

a journey.

5.Tourism

infrastructure :
Deals with the
developement of
infrastructures.

It assures about better
quality of tourism
development,
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4. CYBER CRIME ( PUBLIC WELFARE ) : FOR EXISTING SOCIAL SERVICES

Be careful while sharing your personal

data online. Browsing can be risky with
Improper logout, weak security systems.

So track your network securities time to time.
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Let’s think which
one is
more

Unknown . Unknown

@unknownsd?

You are good for You are good for

1105 AM - 01 JLL 2015

3495 RETWEETS 4,000 FAVORITES _I;' 4,500 [__;I F)
lwill do as yousay |
@ 0

H nothing . Die please. nothing . Die please.

Let’s protest against CYBER BULLYING,
and stop individuals from quiting their lives.
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DOMESTIC VIOLENCE :
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5. OXYMORON ( TYPOGRAPHY ) :
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N otice able
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POSTER DESIGN ( VINTAGE COFFEE CAFE - NON-EXISTING BRAND ) :

BASIC RESEARCH

Coffee ig our main concept.
Coffee is actually a fruit.

Even though coffee is actually a
seed, it's called a bean because

of its resemblance to actual beans.

We were having a coffee in our

free time which induced an

inspiration in us. So then we started
studying about it and found the
beautiful coffee - pouring art.

There are many techiniques of this
art. So we thought of using this in the
form of Typography by creating the
alphabets through this art

colour palette

L]
PROCESS

mm’  We decided to create
. the letterforms with the
help of suitable typeface.

| Then created it on graph paper
& along with measurements, with
L the required visual treatment.

Then executed the final
=/ lettersforms from A to Z with.
the coffee pouring art,

ELEMENTS
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CALENDER DESIGN :
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TENT CARD DESIGN :

The Formula For

Cappuccino

Cafe latto “ _ : _ .
ATV T TheFeling you
Espresso (SR b patof)

UELUUNE  COFFEE

POSTER DESIGN ( HOME DECOR - NON-EXISTING BRAND ):

when yor ety o

L ﬂ o e
Ty ' 4 4
"y ! PR s "
) ST e .
R —
| | LS,
N\ ¥/ 5T
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6. WAI ( FILM INFOGRAPHIC LAYOUT ):

P

Wal has bean an oid cultural heritage
located an the bank of krishna river.

It hns seven ghats pnd
architecturally sighificant templas,

Wai 14 farnous for different

foad prodiictions. Chak -

and Sirawb=iny aredmost popular "

armongs i apt edpored giobally. < ¥ el are cultivated on fertile

Blmeke anvel rack soil,

Krishina river is the fourth higgest
rlvar In India, Wostern ghal af
maharashtra |s benefited through
irrigation. Fishing business ia
Nourished areund this river.

Purity of Krishing fver s be malnipioed by oot liledng
arcund if. Sudsy water and garbage
should nol be disposed along the bank of river Krishna.

We focused on The Krishna river among all other
spots in wai.As we were there and studied about
a daily lifestyle around it, we came accross many
prolems associated with the river. And so we
decided to make somthing awaring for people
who would follow it whenever they will visit such
precious places.
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POSTER DESIGN :

.Raheja School of Art

KALA-YATRI
ANNUAL ART EXHIBITION

2017 | 2018
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7. CALLIGRAPHY MEDIA APPLICATION : UNDER TITLE “LIFESTYLE UNDER THE
BRIDGE”

ORIGINAL :

”\

Y GASIE b
num’mwa
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COMPOSED MY MYSELF :
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APPLICATION :

L rw =
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CALLIGRAPHIC CALENDER DESIGN :

YAt TP S AT g esT

853y g v sefiefer.
g;,@".ﬂwm?mr

B RACRIL (R

MARCH - 2019

W maﬂﬁm\_fu;l
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Swamaneh i frg s vl e

#U 3P 3 wg arm e,
?@%WW«QH

LiCo i LiCCUiga 0 o
mmmﬁnw‘g
fagesr e e (oSt e

et
T C L G L S
'7iﬁﬁﬂr5!fh7ﬂ?‘Tiaiﬂusﬂq?ia?ﬁhi5T?@n
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8. CAR VINYL DESIGN : UNDER A THEME OF ADVENTURE, TRAVELLER

DESIGN FOR THE TOP :
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9. SOME PRACTICE WORKS :

( REGENRATED EXISTING LOGO DESIGNS ) :
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CALLIGRAPHIC LOGO (NON-EXISTING):

THALI NAKA (EXISTING) :
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LOGO FOR A MUSIC STUDIO ( NON-EXISTING ):

FLASH EXPRESS ( COURIER SERVICE - NON-EXISTING ) :

EXPRESS EXPRESS
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LOGO FOR A BOUTIQUE ( WORKED FOR A WHILE - EXISTING ) :
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LOGO FOR A FILM PRODUCTION (WORKED FOR A WHILE - EXISTING) :

wish crec:ationsl

wish creations
WISH CREATIONS

wish creations

wish creations

wish creations

wish creations 23
wish creotions) WISH CREATIONS
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LOGO FOR A PHOTOGRAPHY STUDIO (WORKED FOR A WHILE - EXISTING):
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1. SOME OTHER PRACTICE WORKS :
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12. CHARACTER DESIGN :
1. BHINDI BHAI FROM BHEINDI
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MINNY AND MONNY ( MONION CUSINS FROM ONION )
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ANGRY BILLY OUT OF REF CHILLI
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TOBY OUT OF TOMATO
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PHOTOSHOP WORK :-
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HANDWORKS :

ANNUAL PROJECT ( street child ) :

'r.mmmmmm
!r T FERRTe AR, T gaR o
k' e T AR T A
AT Qe ST 0
FIFI IV FahTE Ho)
f 2 4% T R 2 s

'lL— ¥ e g TR e & s 4
b st s aid , shia R e "
| SR S g, H3 $HE e |
e e SR e ored Pt |
i’ uﬁ@"zﬁgﬁﬁ’rmwmmm -
rmmwmm J
} e 51 a7 ol 52 T “"
ot et e |
}' T e i Rere Pror Aot 2 o e
p@a@amgﬂmﬁa@ s
[. J.
A, e S |
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-

-
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L2
L3
L4
.
"
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COMMISSION WORK

1. TechnoServe Pvt Ltd. — Graphical Colateral Poster Design

1000k, L A0x.

Carear Readinass

Haiplne

Jatirney sofar,,
Rizvi College of Arts, Science and Commerce, Bandra = TechnoServe India,

Tratiner Prafite

Numbey of studers
IFained

Numer of students
Pimnd

F |
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CONTRIBUTION IN COMMISION WORK :

1. Incredible India : Event’s background panel design with a theme of cultural
program .

art rulture ;

¥ Tracdtonsi outht
Sl culte,
Spiri iUl culn L

2. Northern lights : Branding for event called “ The International Buddhist
conclave - 2018 “

EEIEIGE @ |
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sigeal joird. [ Incredible Incha

The International
| .

'
i " )

Conclave 2018
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WEBPAGE DESIGNS :

| Home. |

Vigglele]

Architecture
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250 MiEws 178 camments

Crawford Market
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- =
it T

Mumbat
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AD LAYOUTS / REGENRATION :

;’.#C‘\’H w1

FERTILE :

AT A T sut aff for en hat conce for & young couple..
-awareof all aspects.

ia
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Hungry at 100 kms !

Nauseous at 200 kms !

235 krnsd & B 20 mins - via NHTAD

LowPetrol at 170 kms !
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TYPOGRAPICAL APPLICATION WORK :

1. Book cover

Full of wit and dalicious cheervations,
es captures the life of the modern
woman who organizes dinner
r having been at
runs her own life but has to listen to
her mummyji, who worries about her weight
and the state of the country.

rs. Funmng - d
of one of our funniest, most original voices.

5

Penguin India

m‘ﬁ!,llll R Twinkle Khanna
T ”

2. Typoday 2018 - Poster Design
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3. Typography poster : Dance of Typography
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COMPETITON WORK :

1. Doodle Art fest : Water - a source of life

T I
Ministry of Water Resources

Every drop deserves niiit
to be pure

Untrealed sewage, garbage, liguid and
chemical wastes discharged into lakes,
rivers and water bodies by unregulated
small scale industry are the largest source
of water contamination. If highly affects
environment, water levels and its purity,

This will gradually harm the nature and
the whole mankind.

Save water. Save existence.
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2. State Art or Campaign work for Public Welfare :
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bruhanmumbeai
mahanagar
palika
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3. Skybag Competition :
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O THE INEINITY
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THANK YOU
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