Video Ads

list

Text adds
organic reach with high ROI

specia

Display Ads

— " = - - = =
— ; 3 i e
’.'.- == - ¥ 4 .- E x " | - - : —
E . =
B — - =
- : =
= 3 . - ] - : e
e e — = A R e —
- = e A —
= SV g T
= Pl e
e i i
—— e A !
Sl -3 Ty
g |
’_..-" P 7 — L. - ']
[P
i - - ’
= -
s
1 1 B 4 -
f o
o o
v
T ”
[ 2 -
i [
0



https://www.linkedin.com/in/yuvraj-singh-parmar-8557401a5/

H01 The Right Place

n u R #02 The Right Time
A P P R 0 A c H #03 To the right person

Monitoring the reach and 4 g
analyzing it is important l 5
because it shows how we
are prtorming. ‘ I




The Ad Should Be At
The Right Place n

The ad should be placed

at the right position and
in the right way , this
increases the chances to
be clicked and effect the
performance of 0

campaign in a significant
way.




Reaching The Right

Audience
N WE REACH PEOPLE WHO CAN
- BECOME OUR DESIRED
S BT ¢ CUSTOMER WHICH KEEPS OUR
EXPENDATURE LESS AND

INCREASES THE PERFORMANC OF
OUR CAMPEIGN




Reaching

Audience
the right
time
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Critical Period
Targeting

The customer should be
reached at the time when
they have highest
possibility of conversion.
For eg - If a customer iIs
searching for food and he
sees an add of a recently
opened resturant near him
then its the highest
possibility that he can go
there.



