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COMMUNICATION STRATEGIST & 

CORPORATE TRAINER 

MEENAL  
LUTHER NHUR 

CAREER ASPIRATION 

EXPERIENCE GRAPH 

QUALIFICATION 

Igniting growth by empowering 

diverse teams and the use of 

conduits, latest in technology to 

produce powerful 

communication standards 

 

2018 

 

TESOL Canada Board Accredi ted  #MLN033021-25 

P.G. Diploma in 400 Hour Internat ional  TESOL/TEFL  
Program  View Certificate 

Advanced Dig i ta l  Market ing  f rom Digita l  Xperts ,   

View Certificate 

Google  Cer t i f i ca t i ons   

  AdWord s  –  Fu n da me nt a l s  ( 9 0%) ,  Se arch  (91%) ,  Mo b i l e  
( 95%) ,  D i s p la y  ( 9 4%) ,  V id e o  (89%) ,  Sh o pp i ng  (9 3%)  V i e w  

C e r t i f i c a t e   
  Ana ly t i cs  –  G oo g le  A na l y t i c s  I nd i v i du a l  Q ua l i f i c a t i on  ( 94 %)  

V i e w  C e r t i f i c a t e   
  Mo bi l e  S i te  Cer t i f i c a t i on  ( 9 6%) ,  D i g i t a l  S a les  Cer t i f i c a t i o n  

( 98%)  V i e w  C e r t i f i c a t e   

Vskil ls cer t i f ied  Corporate Strategy Professional  -  
Vie w Cer t i f i c a t e   

P.G. Diploma –  Business Management  f rom ICFAI  

Vie w Cer t i f i c a t e   

Bachelors  –  S ch oo l  o f  Co r respo nd en ce ,  De l h i  Un i ve r s i t y ,  

Hu ma n i t i es  s t r e am  wi t h  44%   V ie w Cer t i f i c a t e  

Intermediate  ( H ig h  Sch oo l ) -  Ne w Era  Pu b l i c  Sc ho o l ,  New  

De l h i  i n  A r ts  s t r e am  wi th  7 1 %.  V i ew  Cer t i f i c a te  

Matriculat ion  -  S a l wa n P ub l i c  Sc ho o l ,  Ra je ndr a  Na g a r ,  Ne w 

De l h i  w i t h  67% .  V ie w Cer t i f i ca t e  

CONTACT 

Vaishali, Gzbd, UP  

+91 9811 932 342 

MeenalNhur@gmail.com 

Meenal Luther Nhur 

PROFILE 

Corporate Communicat ions  •  

Strategic  Planning •  Cr is is  

Management •  Entry  Strategies •  

Corporate Reputat ion  Management •  

Advocacy PR •  Dig i ta l  PR/Market ing 

•  Market ing Communica t ion •  Image 

& Brand Management  

 

2012 

2002 

1995 

1993 

IELTS IDP - 7.5 
View Cert i f icate   

✓ TEFL/TESOL 
✓ Corporate Communications 

 Digital Public Relations & Media 
Mgmt 

 Crisis Communication Mgmt 

 Marketing & Brand 
Communications  

 Image/Brand Mgmt  

 Product Positioning & Branding 

✓ Digital Marketing & Social Media 
Mgmt 

 SEO, SEM, SERP (Ranking), SMO 
(Social Media Optimisation), 
SMM, ORM  

 Website content & design 

 Lead Generation  

 Content Development, Design & 
Editing 

 Analytics 

✓ Client Servicing & Vendor Mgmt 
✓ Research & Analysis 
✓ Soft Skills Training  

SKILLS 

2021 

The Communicat ion St₹rategist  

Communication Strategist & Corporate Trainer 

2014 - 2017 

2012- 2014 

Hues & Shades  –  Communication Consultant 

Images Inc.  -  Perfect Relat ions Group  

Associate Director 

2007- 2009 K S Oils Ltd  –  Sr Brand Manager 

2005- 2007 Music Today –  India  Today Group  

Asst. Manager – Corp Comm 

2001- 2005 Vaishnavi  Corporate  Communications Pvt Ltd  

Manager – Client Servicing 

1999 - 2001 Genesis PR –  P R Associate 

2017 - 2021  

PlanetSpark. in  

Senior Grade Teacher – Public Speaking 
2021 - Present 

https://drive.google.com/file/d/1CQdcG80K0kfkjURQwB13B1eP0fXQJn9F/view?usp=sharing
https://drive.google.com/open?id=1NAliLEHsWA2mBzjRCmrTMNCWIco7L2LR
https://drive.google.com/open?id=1uxW7dMiAH8FrtqvRwK3mNNfcOLHeDC_j
https://drive.google.com/open?id=1uxW7dMiAH8FrtqvRwK3mNNfcOLHeDC_j
https://drive.google.com/open?id=1ShM9yYiKSH193OX6MZaapF5equiaAhfa
https://drive.google.com/open?id=1nwTjj-oU8Uuel_exiarBSLQXh88nrKFb
https://drive.google.com/open?id=16KAxDyRbZ87LUYCPYyvxUuZXeLKo_i-s
https://drive.google.com/open?id=0B4E4NmAKIrrNdXQtRm0zMmpYSF9lbExNMGo0STRfTTl4ZFZr
https://drive.google.com/open?id=1uV9mA7M9ddN3D6DyqCOzt1God-Sze7rB
https://drive.google.com/open?id=1X66MF2TKc31H95Hw7LlKGC1j3e-l1po4
https://drive.google.com/open?id=1SnTdCCv3Jbxfd9ROt_GIAsaB03rrKYIz
mailto:MeenalNhur@gmail.com
https://drive.google.com/open?id=1jIBx7Hie1qZiUbT0lecgQmvCbkqLtMVB
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PROFFESSIONAL HIGHLIGHTS  

Plane tSpark . in   

S e n io r  T e a c h e r  –  F e b ru a ry  2 0 2 1  

A un ique  on l ine  teach ing p la t fo rm  for  k ids  o f  a l l  ages .  O f fe r s  sk i l l s  t ra in ing  i n  Pub l ic  Speak ing  and 

Persona l  Deve lopment  a long wi th  o ther  sub jec t i ve  coach ing on one 2  one bas is .  

 

 

The Commun ica t ion  S t₹ ra teg is t  

C o m m u n ic a t io n  S t ra te g is t  &  C o rp o ra te  T ra in e r  - A u g  2 0 1 7  –  N o v  2 0 2 0  

A commun ica t ion  management  company  dea l ing  in  adver t i s ing ,  pub l i c  re la t ions and  

cr i s i s  management .  Extend communica t ion  and  so f t  sk i l l s  t ra in ing  to  pro fess iona ls .  

Successfu l l y  launched  the  in tegra ted  communica t ion  management  segment  fo r  

comprehens ive  b rand ing so lu t ions  in  Ind ia .   

•  Managed  in terna l  t r a in ing  programs fo r  the  m idd le  and bo t tom leve l  employees to  
t ra in  t hem on  Digi ta l  Transformat ion in  Market ing Communicat ion  segment  w i th  
a  35% surge  in  bus iness  outpu t .  

•  Conducted mu l t ip le  Workshops &  Tra in ing  Sess ions on Cr is i s  Managemen t ,  Genera l  
Mot i va t i on ,  T ime  Managemen t ,  Percept ion  Management ,  Negot ia t ion  Sk i l l s ,  
Spokesperson  Tra in ing  and Overa l l  Med ia  Br ie f i ng  to  mu l t ina t iona l  t op  managemen t 
personne l .  

•  Achieved a  fo rm idab le  bus iness bene f i t  to  pa r tner  o rgan iza t ions,  a lmos t  34% (The  
es t ima ted  expend i tu re  be ing  incur red on these ex terna l ly )  
 
 

Hues & Shades  

C o m m u n ic a t io n  C o n s u l ta n t  &  T ra in e r  - M a r  2 0 1 4  –  J u l  2 0 1 7  

The ro le  was  o f fe red to  me to  spearhead organ iza t iona l  change a longs ide  growth  
and deve lopment  o f  C l i en ts  and groom ing o f  the  s ta f f  members  wh i le  ensur ing  
re ten t ion  in  c l ien t  and  employee  a t t r i t i on  ra te .  

•  Ins t rumenta l  i n  re ta in ing  two  key  c l i en ts  o f  the  agency,  name ly  JCB Ind ia  
and  Toyota Kir loskar  Motors  ow ing  to  the  s t ra teg ic  inputs  and  improved team 
repor t ing  s t ruc ture .  

•  In t roduced  the  in te rna l  da ta  base managemen t  o f  med ia  &  journa l is ts ’  
pro f i les .  A ided in  cu t t i ng  down comp i la t ion  and  recompi la t i on  execut ive  t ime  by  
45% 

•  Designed  cr ises  outbreak con t ingenc ies  preparedness handbook fo r  Toyota  
Ki r loskar  Moto rs  and  H i tach i  Ind ia .  

•  Spearheaded  organ iza t i ona l  change and  res t ruc tur ing  wi th  a  successfu l  
imp lementa t i on  and  a  pos i t i ve  in f l uence on s ta f f  r e ten t ion  w i th  persona l l y  spearheaded Sta f f  T ra in ing  
Programs fo r  s ta f f  g rooming and deve lopment .  

•  Stream l ined  the  D ig i ta l  approach  to  PR and  in t r oduced the  new mode  to  c l ien ts  resu l t i ng  
in  14% h ike  in  inbound bus iness.  

•  New bus iness acqu is i t i on  wi th in  a  sho r t  span  o f  t h ree mon ths  wi th  c l ien ts  l i ke  G loba l  
D iscovery  Academy and LaTrobe Un ivers i ty .  

 

Image Inc .  -  Per fec t  Re la t i ons  Group  

A s s o c ia t e  D i re c to r - S e p  2 0 1 2  –  F e b  2 0 1 4  

Impeccab ly  managed  a  team of  27  pro fess iona ls  and redes igned the  in te rna l  repor t ing  

s t ruc tu re .   

 

•  Idea ted  mu l t ip le  emp loyee  mot iva t ion  programs a longs ide  in te rna l  t ra in ing  modu les .   

•  Star ted  the  in te rna l  per iod ica l  r epo r t i ng  s t r uc tures  a t  mul t ip le  leve ls ,  resu l t ing  i n  a  
dras t i c  d rop in  c l i en t  comp la in t s .   

W O R K  P R O F I L E  

T a l e n t  M a n a g e m e n t  |  

L e a d e r s h i p  d e v e l o p m e n t  |  

S o f t  S k i l l s  T r a i n i n g |  

O r g a n i z a t i o n a l  C h a n g e  |  P & L  

M g m t  |  C o l l a b o r a t i v e  

B u s i n e s s  |  B r a n d  B u i l d i n g  |  

C l i e n t  S e r v i c i n g  |  C o r p o r a t e  

C o m m u n i c a t i o n  T r a i n i n g  |  

C o m m u n i c a t i o n  S t r a t e g y  

C L I E N T  P R O F I L E   

M i t a s h i  |  V I - J o h n  G r o u p  |  

C a s i o  |  U n i t e d  I n d i a  |  O p p o  |  

D e l h i  M e t r o  R a i l  C o r p o r a t i o n  

|  A l l  I n d i a  W o m e n  U n i t e d  

P a r t y  |  A  M u s e  G r o u p  |  S u r y a  

R o s h n i  I n d i a  L t d .  |  N a r a y a n  

H e a l t h c a r e  G r o u p  |  H o m e x  |  

M a h a g u n  M e t r o  M a l l  |  F r i s c o  

F o o d s  P v t .  L t d .  |  A v o n  

C o s m e t i c s  |  O r i f l a m e  |  G u l f  

P e t r o c h e m ’ s  A s p a m  S c o t t i s h  

S c h o o l  

W O R K  P R O F I L E  

T a l e n t  M a n a g e m e n t  |  

L e a d e r s h i p  d e v e l o p m e n t  |  

O r g a n i z a t i o n a l  C h a n g e  |  

C r e a t i v i t y  |  C l i e n t  S e r v i c i n g  |  

C r i s i s  M a n a g e m e n t  |  E n t r y  

S t r a t e g y  |  C l i e n t  R e t e n t i o n  |  

D i g i t a l  I n f u s e d  P R  

C L I E N T  P R O F I L E   

T o y o t a  K i r l o s k a r  M o t o r s  |  

J C B  I n d i a  L t d .  |  

E l e c t r o M o t i v e  D i e s e l  |  G l o b a l  

D i s c o v e r y  A c a d e m y  |  H i t a c h i  

I n d i a  |  P e n t a i r  |  L a T r o b e  

U n i v e r s i t y - A u s t r a l i a  |  

N a v j y o t i  F o u n d a t i o n  |  S r i s o l  

C h e m i c a l s  |   I n d i a  V i s i o n  

F o u n d a t i o n  |  M a r y  K a y  I n d i a  

W O R K  P R O F I L E  

T a l e n t  M a n a g e m e n t  |  

L e a d e r s h i p  d e v e l o p m e n t  |  

O r g a n i z a t i o n a l  C h a n g e  |  

C r e a t i v i t y  |  C l i e n t  S e r v i c i n g  |  

C r i s i s  M a n a g e m e n t  |  E n t r y  

S t r a t e g y  |  C l i e n t  R e t e n t i o n  |  

D i g i t a l  I n f u s e d  P R  

C L I E N T  P R O F I L E   

J i n d a l  S t e e l  &  P o w e r  L t d ,  

B h a r a t  H o t e l s  ( T h e  L a l i t ) ,  

K y n d a l  I n d i a  P v t .  L t d . ,  

F e e d b a c k I n f r a ,  

H e i d e l b e r g C e m e n t s ,  I n d i a  

C e m e n t s  L t d . ,  C h e n n a i  S u p e r  

K i n g s ,  I R E O ,  V I - J o h n ,  S o n y  

I n d i a ,  S i k k a  G r o u p ,  A r i a n  

B r e w e r i e s ,  A b b o t t ,  D a i i c h i ,  

M e c o n  F Z E  ( I r e l a n d  b a s e d )  
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•  Redes igned SOPs  fo r  execut ive  se tup and ach ieved  a  record  success  in  s ta f f  per fo rmance  leve ls .  

•  In t roduced  the  c l i en ts  t o  D ig i ta l  PR fea ture  and conv inced them to  sh i f t  the i r  percep t ion  to  newer  avenues 
in  commun ica t ion  management .  

•  Successfu l l y  spearheaded  the  in famous corpora te  c r is is  f o r  J inda l  Stee l  & Power  L td .  a t  the  Sta te  le ve l .  
St ra teg ica l l y  d rove the  soc ia l  med ia  t rek  wi th  ensur ing  e f fec t ive  content  and SEO management .  
 

K S O i l s  L td  

S r .  B ra n d  M a n a g e r  - M a r  2 0 0 7  –  A u g  2 0 0 9  

The organizat ion was  largely  into  expor t  o f  edib le mustard  o i l .  My ro le was to  

execute brand revamp and reta i l  launch of  the ent i re product  range in the country .   

•  Instrumental ly  brought  the packaging cost  down by a  whooping 65% as  
compared to indust ry  s tandards .  

•  Triggered the compet i t ive edge wi th the  new brand & packaging design  impact  
on the shel f   

•  The brand took over the market  lead wi th 9.4% wi th in 8 months of  re- launch owing to an impac t fu l  Market  
Entry  Strategy  design  

•  Impeccable PR and advert is ing mix management  ensured a  br i l l iant  b rand recept ion at  consumer end.  
 
 

Mus ic  Today -  I nd ia  Today  Group  

A s s t .  M a n a g e r  C o rp  C o m m  - S e p  2 0 0 5  –  F e b  2 0 0 7  

In  the  business o f  p romot ing Indian Class ical  Music ,  i t  was fo r  the f i rs t  t ime they  

roped in  a profess ional  ro le for  PR and promot ions for  the company.  

Instrumental ly  achieved a drop in  product ion  costs  by as  much as 18% wi th  

ef fect ive vendor negot ia t ion.  

 
 

Va ishnav i  Corpo ra te  Communica t ions  Pvt  L td  

S r  M a n a g e r  C l i e n t  S e rv ic in g - O c t  2 0 0 1  –  A u g  2 0 0 5  

The greatest  exposure  received whi le work ing wi th for tune 500 c l ient  ent i t ies .  

Worked on mul t ip le  companies of  Tata Group and var ious o ther  renowned brands.  

Involved wi th launch and re - launch of  mul t ip le h igh -pro f i le  b rands  and thei r  product  
ranges l ike Tata  Sons  L td,  Tata  Tea Ltd ,  Tanishq,  Himalaya Drugs,  ITC Ashi rwaad 
etc .  
 
 
 
 

Genes is  PR Communica t ions Consu l tan ts  Pvt  L td  

P  R  A s s o c ia te  - M a r  1 9 9 9  -  S e p  2 0 0 1   

Cl ient  Serv ic ing  and PR support .  Wi th  sk i l fu l  report ing  and impact fu l  doss iers,  

helped reta in mul t ip le  c l ients  inc luding Nat ional  Geographic  Channel  and 

Err icson  

 

 

 

 

 
Digitally Signed 

Date -July 12, 2021                 MEENAL LUTHER NHUR 

W O R K  P R O F I L E  

B r a n d i n g  M g m t  –  R e v a m p ,  

P o s i t i o n i n g  &  P r o m o t i o n  |  

S t r a t e g i c  C o m m u n i c a t i o n s  |  

M a r C o m m  |  R e t a i l  B r a n d i n g  |  

V e n d o r  R e l a t i o n s  |  S t r a t e g i c  

P l a n n i n g  |  B u d g e t  

M a n a g e m e n t  |  C - L e v e l  

P r e s e n t a t i o n s  |  P a c k a g i n g  &  

P r o d u c t i o n  P l a n n i n g  

 

W O R K  P R O F I L E  

B r a n d i n g  M g m t  – ,  P o s i t i o n i n g  

&  P r o m o t i o n  |  S t r a t e g i c  

C o m m u n i c a t i o n s  |  M a r C o m m  

|  R e t a i l  B r a n d i n g  |  V e n d o r  &  

G u e s t  R e l a t i o n s  |  S t r a t e g i c  

P l a n n i n g  |  B u d g e t  

M a n a g e m e n t  |  P a c k a g i n g  &  

P r o d u c t i o n  P l a n n i n g  

 

W O R K  P R O F I L E  

S t r a t e g i c  C o m m u n i c a t i o n s  |  

S t r a t e g i c  P l a n n i n g  |  C - L e v e l  

P r e s e n t a t i o n s  |  C l i e n t  

S e r v i c i n g  |  R e p o r t i n g  

S t r u c t u r e s  |  P R  C a m p a i g n  

D e s i g n s  

C L I E N T  P R O F I L E   

T a t a  T e a  L i m i t e d ,  T a t a  

C o f f e e  L t d ,  B a r i s t a ,  T a n i s h q ,  

T i t a n ,  H i m a l a y a  D r u g s ,  

V L C C ,  I T C  F o o d s  –  S u n f e a s t  

&  A a s h i r w a a d ,  D L F  L t d . ,  T a t a  

S o n s  L t d . ,  T a t a  

T e l e s e r v i c e s ,  V o l t a s ,  A i r  

I n d i a  ( a c q u i s i t i o n ) ,  T h e  

I n d i a n  H o t e l s  L t d .  

 

W O R K  P R O F I L E  

C o m m u n i c a t i o n s  |  C l i e n t  

S e r v i c i n g  |  R e p o r t i n g  

S t r u c t u r e s  |  P r e s s  R e l e a s e  

D r a f t s  |  B i o - P r o f i l e s  |  

D o s s i e r s  

C L I E N T  P R O F I L E   

N a t i o n a l  G e o g r a p h i c  

C h a n n e l ,  E r r i c s o n ,  C O A I ,  

M a x  I n d i a  L t d ,  M a x  

I n s u r a n c e ,  M a x  H e a l t h c a r e ,  

L u f t h a n s a  A i r l i n e s ,  C a t h a y  

P a c i f i c  &  D H L  p a c t  ( p r o j e c t ) ,  

H u t c h i s o n  E s s a r ,  S e a g r a m ,  

B B C ,  L a k m e  I n d i a ,  F a i r  n  

L o v e l y ,  M o d i  R e v l o n  


