
 Case Study: PPC AUTO Campaign 

 

Stats Before I started 

 ACOS 77.44% 

 Sales 196 Pound 

ROAS 1.29 

 After Working on listing & PPC  

 ACOS 35.22% 

 Sales 1213 Pound 

ROAS 2.84 

 
 

PPC ACOS DECREASED FROM 77% TO 35% WITH THE INCREASE OF 

IMPRESSIONS AND SALES BY 10X TIMES. 

Situation: 

 It was an Auto campaign. 

 The backend search term was not optimized. 

 Mostly super relevant keywords and main keyword were in negative exact. 

 The campaign was frequently getting out of budget. 

 Loose match and compliment were getting most of the budget but the conversion was none. 

Strategy: 

 Did keyword research and Proper optimized Backed search term. 

 Downloaded search term report & Bulk file of 30 days and did proper PPC Audit. 

 Added Irrelevant keywords & ASINs and main keywords of irrelevant ASINs in negative exact. 

 Removed Super relevant, semi-relevant, and main keywords from negative exact. 

 Increased the campaign budget. 

 Paused loose match & compliment and Increased bid of close match & substitute with slightly 

increased in TOS not too much. 



 

 

 


