
Sacred Essentials of Nature

Lesperanzau Essential Oils Pvt Ltd, is a growing company in the 
�eld of ever growing Essential Oil industry. Having been in the 
business for the past 5 years, they are looking forward to a Fresh 
look or rather its Digital Face to reach the International Market.

As they are not con�dent in taking this website to the International 
market, they would like to revamp it in terms of providing both 
Satisfactory, successful shopping experience and Fresh In-Trend 
Look and Feel.

The interface is responsive for the ease of the customers to shop 
from any device or location. The website will capture the 
geographical location to provide the appropriate price details, 
shipping details, et all.

Click here to browse the current website.

Please note that the project is still in progress.

http://www.lesperanzau.com/


Personas and User stories

Sathya has resigned herself from 
the IT industry and settled in 
Bangalore to take care of her two 
children, Ishan aged 7 and Ria 
aged 1. She has recently realized 
her interest in making exotic 
variety and eco-friendly handmade 
soaps. She also makes harmless 
handwashes, dishwash soaps, 
detergent powders.

This gives her the opportunity in 
meeting a lot of clients, breaking 
boredom and monotony in her 
domestic routine.

In order to keep her product line in 
high standards, she is always on 
the lookout of high quality 
Essential oils for her products due 
to its benefits and uplifting scent.

She came to know about 
Lesperanzaus through her friend 
and happen to browse for some 
essential oils. She finds the 
website very unattractive and is 
convinced that the quality of the 
oils too would be compromised. 
She feels that the products are not 
visible, accessible and that the 
website is not very friendly or 
easy to shop.

Sathya
Age: 32
Profession: Exotic soaps 
manufacturer

Sudha is based out of Bangalore. 
She has graduated from a 
renowned dance academy and  
performs on stages and shows, 
and bound to travell often for her 
shows.

She loves to purchase high quality 
Incense sticks and Aroma Oils for 
her home use. She loves to keep 
her home warm, filled with mood 
lifting aroma and divinity.

So, she has the habit of collecting 
such items from wherever she 
goes to perform. She has a show 
scheduled for the month end at 
Hyderabad. She happens to know 
about Lesperanzau through a 
friend of her who recides there.

She visits the website to get an 
idea of the products she plans to 
buy from their physical store. She 
finds the website confusing and 
unattractive. She expects to see 
different sets of products under 
By Mood and By Scent. But to her 
disappointment, finds it repetitive. 
Finally, she decides to try the 
physical shop better as her friend 
swears by the quality of the 
products.

Sudha
Age: 24
Profession: Kuchupudi dancer

Viji is a mother of two and settled 
in Bangalore. She is a freelance 
designer by profession and 
recently started her Organics 
business.

She keeps spinning between her 
freelance projects, organic shop 
and home. She finds it tiring 
sometimes and results in 
migraine.

So, her friend who happens to be 
the co-owner of Lesperanzau, 
advises her to use some essential 
oils to treat her migraine and 
sensitive stomach.

Viji finds the website very 
unattractive, repetitive, unintuitive, 
and unsatisfactory. She wanted to 
search for oils that would help her 
condition but could not find the 
right one as the Search engine did 
not support it.

Frustrated, she called her friend 
and asked for the oil names and 
placed the order directly through 
phone.

Viji
Age: 35
Profession: Organic business



User Story Pain Points

1 Shop on the go
1 Unattractive and breaking trust

2 Search based on ailments or conditions

3 Quality

4 Browse by

5 Quantity selection

6 Gift merchandise

2 Constrained Search engine

3 Redundant information

4 Unintuitive

5 Several steps to task accomplishment

6 Unclear navigation

7 Content heavy, unclear and inappropriate mapping



Design Solution

New logo

Suggested Wireframe sketches

In the shape of an oil drop
with the richness of Indian
traditional design pattern. 
It represents the labour and 
intricacies of the Essential
Oil extraction process.

New labelTo wrap all the oil bottles. The color
represents the oil variant, along with
its details.
The logo will be an offset print in Gold
in contrast to the background.

After a few rounds of iterations and feedback from various users, following screens have been �nalized for development.

Please note that a few of the images are tentatively placed and not �nalized.
As the project is still under progress, the �nal images will be shared with the developers as the next step.






















